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Advice for New PR Grads

By Margo M. Mateas

The Media Relations Maven

As a new graduate, you’ve learned to construct press releases, write inverted pyramid style, prepare events and plan strategy. But if you’re anything like the hundreds of grads I’ve worked with, you’ll probably be pretty much on your own when it comes to media relations. 

Preparing Yourself to Pitch 

Some large corporations and agencies have in-house media relations programs, but not all. That means that it’s up to you to gain practice in this career-critical function. While your first job in PR may not involve anything beyond assembling media lists and press packets, the reality of high work loads and reduced staff in most workplaces means that you may be thrown on the phones without having time to prepare. This can leave your manager disappointed, the editor angry, and you feeling like a failure. Protect yourself from this unwanted scenario by doing everything you can to prepare for pitching.  

Demand Information

The biggest mistake you can make is to pitch something before you understand it. Familiarize yourself with the company’s website, history and competition. Interview subject matter experts, asking them the same questions reporters will ask you. Review the reporter’s profile in your media directory. Look them up in Google. Read their articles and transcripts. Most importantly, make sure you have a solid story angle. Keep asking questions and turning the story on its head until you can give editors something of relevance to their readers. 

Find A Mentor 

Find a media relations mentor. You can find mentors at college, at work, in PRSA and other networking organizations. At work, ask a senior staff member to let you listen on her pitches and to give you feedback on yours. It’s critical that you get practice pitching editors, and hearing how you come across over the phone. Meet once a month with team members or with a mix of seasoned and new staff members to role-play pitches in a mutually supportive environment. 

Think Before You Pitch

Editors need you to be clear, concise and compelling. Know exactly where and how the story will fit into their publications before you call. Quickly tell the editor why you think the story is good for his readers. Put the most important information up front. Have all the facts in front of you. Get right to the point. Do your best to sound strong and confident. You’ve only got ten seconds to get an editor’s attention, so use it wisely. 

Use these tips, and soon you’ll be pitching like a pro – even on your first day! 

-- Margo Mateas is president of the Public Relations Training Company, a firm that provides media relations and management training. Mateas’ methods are used by the world’s #1 public relations agency, Fortune 500 companies & more. Contact her at www.prtrainer.com.  
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